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HELIOS PASTA INDUSTRY
PANAGIOTIS SP. DAKOS S.A.

The well known, historical Pasta Industry "HELIOS® returns

dynamically at the scene. The company, atter changing its

ownership status in 1995, it is now totally controlled by the

Panagiotis. Sp. Dakos family, of the well known "Dako's Mills".

The Dako’s family can show tradition, knowledge and experience

on the field of cereal alteration for the last 125 years. The long

time successful presentation of Dako's Mills in the market is

based on the innovative spint and continuing investments

focused on the goal of continuing renewal of production’s

installations.

The "HELIOS" company after a period of defining changes, which

was crealively used for the reorganization of all company's

actions, is now in a new dynamic consumers’ and customers’,

(wholesalers, mass catering and trading) approaching process.

The company's management materialized dynamically investments

in the area of fixed installations of the primary (silos), secondary

(preduction and packaging lines) and tertary (computerization)

sector, the past 5 years.

To "HELIOS® competitive advantages we can add the essential

production’s process vericalization and the well supplying of

excellent raw malterials. Due 10 exclusive supplier is the under the

same management company, Dako’s Mills, Avion Attika.

The long terming effort of the company’s management has

already succeeded since the products under the brand "HELIOS®

are successfully exported to very competitive markets worldwide

earning prizes and awards from international exhibitions and they

are earning new market share in the Greek markel.

Including to the company's competitive advantages are:

* Sound business firm of its verticalized production structure.

* The availability of high quality raw materials, close to
processing installations.

® The production of a huge variety of high quality pasta
products. It is very important that various types of pastas are
produced exclusively by "HELIOS®,

* The lotal worthiness of different distribution channels globally,

* Your supplier for your succeed Private Label.

To the company's direct strategic choices, are investments

focused on the goal of:

* Personnel’s training and development.

& Productivity's growth as well as cost diminution,

* Development of innovative products.

* Continuing improvement of the product quality so that they
can fit to the changing consumers’ demands.

* Penetration o new markets and increased market shares.

In front of the new millennium we feel sure that we will hold on

successfully the markets and the consumers demands.

H yvwatr). iotopwn Bopnyavia {upaprwy «HAIOZ» enavépyera

duvaua oo npooxvio. H etaipia perd v adhayr] okmoe-

koU kaBeoTwrog To 1995, eAéyyeTar mhdov and TNV oWoYEvEl

Novayiwrn In. Adkou, Twy ywwoTwy opdvupwy Mikwy, H owo-

yéveia Adxou €xel va endelfel napadoon kol epnepia 125 xpo-

Vv OTOV TOpEQ ™S peTanoinomg Snunrpuaskwy. H paxpoypdvia

ETUTUYTLEVT] napouoia Twv «MUukwy Adxous otny ayopd, atmpi-

CETON OTO KQIVOTOUIKG TIVEURG KaL T ENEvBuT: SpactnmadTtmra

HE OTOX0 Tov Siaper| EXOUYXPOVIOUG TWY NAPAYWYLKLN EYRATO-

OTACEWY.

H etaipio perd and pwa nepiodo xabBoploTwuwy alhaywy, nou

afionomfnkav  Snuoupyikd yia v avadopydvwon® ™C ot

Ghoug Toug Toueig, aneuBuveTal pe via Suvapikr) oTo Maveurd-

pio, Ty Malixr] e0TiooT kal OTO KaTaVaAWTIKG Ko,

H Bioiknom g eTaipiag npoxwpnoe oty vhonoinom Suvapuxwy

ENevBUOEWY OF NAYIEG EYKATQOTACELS OTOV MPWTOYEWT] (oo

anofrrkeuang npwiwy ukwv), Seutepoyevr(véeg ypappds napa-

YWYTIG KOl CUDKEUOOIOG) KaI TRTOYEVT] (Unxavopydvwon kai efo-

nuopdg Aoyiomnpiou) Topéa SpacmpidTiag ™S, KATd TV TE-

Aeutaia nevrasTio.

Ito ovTaywwioTikd MAEOVEXTTILATA NG EMXEIPNOTIC HNopoUuEs va

npooBéooupe TV oucaoTkr] kaBETONOINGT) TNC Mapaywywne

Siodkaoioc Kol TV EMNAPKED NPWTWY Uiy ApIOTNS nodTrTac,

QpoU aNoKAEETIKGE NPpounBEUTG TG Eival 1 - UTIG KowT] Siotry

om - eraipia sMYAQ! AAKOY, AYAONOZ-ATTIKHE=.

H parpdypovn npoonabeia g Swoiknong éxer Ndn anodwor

ropnoug, apou Ta npoidvra «HAIOE. eEdyovral pe enmuyia oc

BlaiTEpa avTaywwnomkes ayopée Tou efwTepikol, anohapfs

vouv enaivoug kol BpaPedoeig oe Mebveic exBéoeg, kepSilouy

via pepifia oy EMnvikn ayopa.

Ita avioywomikG MAEOVEKTILIATA NG ETayNaS nephapfdvovtal

* H uyirig xaBeTonompévn napaywyiwxr) Sour me,

* H SnBempudtrra uymAng NoOTNTac MpWTwy ukwy, KOVTA ata
KEVTRa eneEepyaoiac,

* H napaywyT) NpoidvTwy uninig NowTnTac oe okn TV omoyEe-
vEld Twy {upapwy. Eival XOpaxImplomiKg 6T OUYKEKDUIEVOL
Tunol (upapkuy napdyovTal povo and v «HAIOT.,

* H nhnpng afionoinon Siopopetwy kavahwy Savopng (-
vepnopo, Mafixn eatiaon) omv EAVASa kat To eEwTepkd.
Ing auedeg, oTPATTYIKOU XOPAKTTiPA, EMAOYEG TG EMYEIPNOTS,

mdluumm VEEG ENEVBUOELS HE OTAXO TNV
* cxnaiBeuon ko avamtuln Tou Npoowmoy.

* qufnom g NapaywyIKGTITAG HE TAUTG YOO HElWOT) Tou K-
aToug Napaywyrc.

* MOpOyWyT) vEWY NPoidvTwy,

o cEEMEN mal ouveyn) BEATIWOM NG NOWGTTTAE Twv MPoIdVTwY,
WOTE vO QVTONOKPIVOVTOL OUVEXWS OTC METaPaMAGUEVES
anaMToeS Twy KOTAVAALTWY,

* ROTAKTNON VEWY OyOpuV Kai HepBlwy.

Evogel g veéag ytuetiag, aioBavopaote BéPaiol dm Ba avrano-

kpiBoUpE LE EMTUYIA OTIC NPOKANOEIS TS ayopac Kat TIC anaiT-

OEIC TOU OUYXPOVOU KATavahwTr].
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